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The Potato Chip Difference applies the same strategic approach to
job-seeking and career planning that top management consulting firms
use with major clients. And the author’s personal experience adds
practical real-world examples that make this book a “must read” for
everyone in the workforce today.

“This is the first book I’d recommend to a job-seeker. Once the
objective and strategies are clear, the rest is easy.”
John Bernardi, Chief Financial Officer, GreenStone Industries, Inc.

“The Potato Chip Difference is a valuable tool for anyone thinking
about or looking for a new job.”
                           Akasha Ames, President, The Snowden Group

“There are dozens of how-to books on resume writing, interview-
ing and career planning, but none of them deal with the overall
strategy for career planning like Goodman’s The Potato Chip
Difference. It’s the very first book a job seeker should read.”

                    Leslie J. Raffel, President, Barclay Products, Inc.

This book contains ...

• A solid strategic look at the job search process

• Invaluable perspective on positioning the
candidate to land the job he or she wants

• Specific tips and how-to suggestions that follow
from a well-conceived marketing strategy – on
selecting the next employer, preparing an
effective and targeted resume, mastering the
interview, handling tough questions, even
salary discussions

• Real-world examples from the author’s own
experience – applicable to marketing products,
services and job-seekers

• A suggested follow-up resource list that can be
customized for individual needs and interests –
from finding the right career to “land-the-job”
interviewing techniques

• Easy, enjoyable reading … not a textbook …
with instructive parallels and lessons from real-
world consumer and business-to-business
marketing situations

Available through Ingram and Baker & Taylor


